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ABSTRACT

The history of Behbahan City’ has always and everywhere been associated with the history
of Aryagan (Arrajan or Argan) region, which are considered as one region basically. With
its historical background and underground gas layers, oil-rich areas, high-quality and vast
agricultural lands, daffodil fields, high-quality dairy products, and other potentials, this city
has not yet found its proper place in being present in urban branding and creating a unique
brand to benefit from the advantages of urban branding. In this regard, the present study
aims to investigate and analyze the factors affecting the branding of Behbahan City. The
study employed an applied descriptive-analytical research method. It used library and field
study (a researcher-made questionnaire) techniques to gather the data. The research
statistical population consisted of all Behbahan citizens over 18 years old, and the sample
size of 374 individuals was determined using the Cochran formula. A random sampling
technique was employed to select the participants. In the findings section of this study, the
results of the Friedman test and Kendall’s coefficient of concordance revealed that socio-
cultural, architectural-historical, economic, and environmental characteristics had a
statistically significant impact on the city branding process of Behbahan (Sig < 0.05). In the
socio-cultural dimension, factors such as educational facilities and the increase in theft had
the most substantial influence, whereas elements like ethnic diversity and the city’s
religious character showed the least impact. Within the architectural-historical dimension,
organizing competitions related to the city’s history and proper maintenance of historical
sites ranked highest in importance. Economically, the presence of Bidboland refineries and
the abundance of labor played the most significant roles. Lastly, in the environmental
dimension, the Maroun Dam and the city’s green spaces were identified as the most
influential components. All findings were statistically significant and indicated strong
agreement among respondents in evaluating the variables.

© the Author(s).

Publisher: University of Sistan and Baluchestan



mailto:m.goodarzi@scu.ac.ir
mailto:mojdana26@gmail.com
https://doi.org/10.22111/gaij.2025.48574.3200

Geography and Territorial Spatial Arrangement L 68 Vol. 15, No. 56

Extended Abstract

Introduction

Urban branding is a new method in urban planning in which the unique features of each city's qualities and
potentials are emphasized to create a positive and distinctive image in people's minds and to be recognized by
people for many years. Applying the correct principles of urban branding and improving the mental image of
each city can be a practical step towards globalization. In this regard, many post-industrial cities have resorted
to city branding as a ticket for the city's future growth. In Iran, many big cities know this importance and want
to create a brand for themselves. In a cross-sectional period in brand creation, measures have been taken in
some of the big cities of Iran. The following examples are proof of this claim (Isfahan is half of the world,
Shiraz is the capital of culture and literature of Iran, Yasuj is the capital of nature of Iran, and Ramsar is the
bride of Iranian cities). However, what can be mentioned as the problem of this research is that branding for
intermediary cities in Iran with all their historical background and social, cultural, natural, and economic
features has been forgotten. Most of the attention in urban branding has been focused on megacities, and
intermediary cities have been ignored amid the hubbub of branding Iran's metropolises.

Study Area

In the present study, we have studied the city of Behbahan. Behbahan is a city in the southeast of Khuzestan
Province, located between 50 degrees and 14 minutes east longitude from the Greenwich meridian and between
30 degrees and 36 minutes north latitude from the equator. This city is bordered to the north and northeast by
the Kohgiluyeh mountain range and the cities of Bahmai and Dehdasht, to the northwest by Ramhormoz city,
to the east and southeast by Gachsarn, and to the south by the port of Deylam in Bushehr Province. Omidieh
city and the port city of Mahshahr are located to the west and southwest of Behbahan. This city, with an area of
3,195 km and an altitude of 325 meters above sea level with a population of 122,604, is one of the southeastern
cities of Khuzestan Province.

Material and Methods

The study employed an applied descriptive-analytical research method. The data were collected via library and
field study (a researcher-made questionnaire) techniques. The research statistical population consisted of all
Behbahan citizens over 18 years old. The sample size was determined to be 382 individuals using Cochran's
formula but to increase validity and reliability, 400 individuals were selected, and the questionnaires were
distributed among them in Behbahan. However, 374 questionnaires were completed and returned. The
sampling method was utterly random and was finally analyzed using the Crossta test, Friedman test, and
Kendall's concordance coefficient (Kendall's W).

Result and Discussion

This study aimed to examine and measure the factors affecting Behbahan branding. First, by reviewing the
literature and identifying its variables, five factors have effects on the city's branding most. As data analysis
indicates, the prioritization of the variables was as follows: 1) infrastructural, 2) economic, 3) social-cultural, 4)
environmental, and 5) architectural and historical factors, respectively. The obtained results show that in the
aspect related to the infrastructure index, the highest rank is associated with the condition of pedestrians, roads
and streets, and health services. Regarding economic issues, refineries 1 and 2 in the Persian Gulf will attract
the city's population, and the skilled and unemployed workforce will have the highest rank. In the social and
cultural dimension, the highest ranking is related to the problem of educational facilities and the increase in
theft. In the environmental dimension, the ranking priority was parks, green spaces, gardens, and the Maroon
Dam, which has been the attention of citizens as a resort in this aspect. The last dimension is the architectural
and historical dimension. The highest rank in this index is related to the organization of competitions and
events related to the city's history and how to maintain the historical places of Behbahan.

Conclusion

Generally speaking, it can be concluded that the research results can enhance the awareness of the factors
affecting the branding of Behbahan city, and also determined the effectiveness of each factor.
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